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Our Focus

We leverage Analytics to enable businesses Systematically Scale
their digital efforts by focussing on 3 key areas:
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Our Coverage

We offer services in the entire Digital Analytics stack to
activate and drive data backed decision making systems.

]

Data Activation

Enabling Analytics &
Marketing Pixels through
Tag Managers & Server
Side Tech.
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Conversion
Optimization

CRO Strategy, CRO
Audits, Ongoing CRO

experiments and tests.

D

Data Driven
Marketing

Digital Marketing driven
by data activation &
optimized with
proprietary reports and
dashboards

Reporting &
Dashboarding

Fully Automated Reports
& Dashboards presenting
holistic insights across all
marketing & UX efforts
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The Company

Some highlights about the company's history and current stats

About Us Offices Registered In

2018

Founding Year People Strong

India United States
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Our Clients

We offer services in the entire Digital Analytics stack to
activate and drive data backed decision making systems.
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CRO Stats

We have done 50+ CRO projects across variety of websites, apps
and single page applications. Here’s the summary of our stats.

1231%

A/B Tests Successfully

Executed
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$14M+

eCommerce Brands
Optimized

11+

Satisfied Clients

50+

eCommerce Revenue
Generated
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CRO Solutions

After offering CRO services for 4+ years, we have created 4 different categories of CRO
services which are suitable for different business at different stages of their growth

Conversion Conversion Ongoing Marketing
Audit Design Testing Optimization
Suitable for businesses Suitable for businesses Suitable for businesses Suitable for businesses
who are looking for some who want a site ticking off who have statistically who already have a decent
low hanging fruits to all the conversion best significant traffic volumes website, but need optimum
Improve their conversion practices, so that they can to run ongoing ROAS for their marketing
rates. run paid ads to it. experiments efforts.
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Our Clients

Unilever Food Solutions

Unilever, a leading brand in FMCG sector, partnered with us
to enhance their digital presence with a specific focus on
Increasing lead conversion rates for their loyalty program.
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Unilever withessed a groundbreaking 78% increase in lead -
conversion rates in just 23 days. g Comvesions o s1927677106
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v Revamp of the landing page, prioritising the top fold s Product Clicks , g,
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v Gamified element to captivate and retain visitor interest -

v Integrating engaging visuals and infographics
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Our Clients

Mika & Sammy’s

Mika & Sammy’s is a family-owned and operated pet treat
company specialising in healthy, gourmet, 100% All-Natural pet
treats. They aimed to elevate the (AOV), boost subscription
sales, and enhance the overall conversion rate (CR).

We generated 20% increase in average order value (AOV), a
27 % increase in conversion rate (CR), and a notable 40%
jump in subscription sales, in just 60 days.

v Increase In engagement with enhanced product images

Uplift in product exploration using prominent features and
infographics
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A 23.5% Lift
AN ™ 7% vs last Month

Size of Bones: View Size Guidelines

Mcst Fopular
& Small & Medium

Number of Bones: Storage Instructions

A 17% Lift
AN ™ 2.6% vs last Month
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‘¢ Click Through Rate

32%

™ 2.5% vs last Monthly

3,433
Clicks on ATC Button

Size Guidelines:

& Small
25Inch <20Ibs

é" Medium

S inch 211bs - 40 Ibs
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Our Clients

Underwear eExpert

@ Views v Clicks

Last Activity

Underwear Expert is the world’s most experienced and
trusted men’s underwear resource. It combines first-hand

expertise with smart technology to deliver custom-curated —

selections.

We achieved a 11% lift in conversions, and 2.5% increase in

CTRin just 7 days.

v Increase in engagement with enhanced above-fold image

v Clear pricing, features, and transparency fuelled confidence

v Trust signals and UX upgrades surged conversions
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Last 7 Days v

¢ Click Through Rate

8.3K

™ 2.5% vs last Monthly

SAME UNDERWEAR
EVERYDAY?
NOT ANYMORE!

v Curated Selection

T 11% Lift

by adding clear product images at the top
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Analysis
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Analysis Summary

Objective:

Date Range for Analysis:

User flow:
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Analysis Summary

Visitor Metrics:
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